THEMEGUIDE




Contents

1. Acknowledgements
2. About SheffWHO
3. Delegate Roles
4. Theme Guide
3.1 What are Non -Communicable Diseases?
3.2 Commercial Determinants of Health
3.3 Social Inequalities and NCD s
3.4 Healthcare system strengthening
3.5 Mental Health and Dementia

5. About the Cat hedral Archer Project

10

13

17

20



Acknowledgements

TheSheffWHO team would like to extend special thamks gponsors. Weowld like
to particularly recognize the University of Sheffield School of Health and Related Research
(SCHARR) for thegtalwartsupport and commitment ttiSfWHO 2019. We would also like to
recognize the University of Sheffield Alkoumdation for thiegenerous sponsorshipf special
mention isDr. Julie Balewho we would like to expredgep gratitudeto for her contiued

support and guidance of this simulatiom its inception in 2018 to present

We wouldalsolike to extendbur deepst gratitwde to ouramazing Sutheme Eam
members who were directly involved in the development of this document: Neeve MgGinty, Rub
Shrestha, Arturo De Vecchi, Sikananu Amukena, Maria Kafira, Nefti Bempong and Kaodi McGaw

Your hard work and anitment to complieig this document greatlyappreciated

We would like to recognitikee Cathedral Archer Projegtcharity based in Skefd City
Centrewhich helps homeless people achieve a better life through supporting them to develop
their indepedence, mprove thi ability to tackle setbackslentify and change negative
behaviourand mprove their wellbeinghe Cathedral Archeroject will be partnering with
SheffWHO to provide conference photograpMers.information aihe Cathedral Archer project
is available onage 20.

Lastly, we would like to thank yow tlelegates for bay a part of SheffWHO 2019. We
look forward to amteresting and exciting conference centred around addressing the issue of

NonCommunicable diseases.
Regards,

SheffWHO Tean®29

The
University The The
Of g g? versity %(ljlllllr?élz:tion
Sheffield. " Sheffield. .
ScHARR
(G
X




About SheffWHO

Model
simulaibns whereby participants recreate
the process ofhe annual World Health

Assembly (WHA) as held at the World Health

WHO events are educational

Organization (WHO) Headquarters in
Geneva. The WHA is the decisiaiking
organ of the WHO, in whidélegations from
all WHO Member Statestend and direct
attention to a specific healtypeanda that has

been formulated by the Executive Board.

The WHA does not, however, only focus on
this specific health agenda. It also takes on
the following functionsdetermining the

oo gani z at csp rs@psrvising othei t
financial policies; reviewingdaapproving
programme budgets that have been
proposed; and appointing the Director
General to the WHO. Here at SheffWHO, we
will be offering students, alumni and
prafessionals from all disciplines the
opportunity to convene and engage with an
important gibal health topic, embracing the
role of delegates of the WHA.

The secondof its kind in the Steel City,
SheffWHO2019 will explore the theme
ANonCommunicable Dages: A Crisis in
Slow Motioee f Macm 8"-10", 2019.
Delegates attending will repnesa variety
of roles: WHO Member Stafescountries)
nongovernmental organizations (NGOSs),
pharmaceutical companies and the media.
Throughout this evenlelegates will discuss,
cooperate, and negate with other
stakeholders in order to produceoteton
papers that address the simulation theme.

This simulation aims to address important
guestions across the weekerdelegates
can explore these questiomer the course

of the SheffWHO event, codahg with the
development and approval of resatutio
papers with how to address this topic.

Our aim is to transfer approved resolutions
to WHO Headquarters to demonstrate the
creative capacity of the next geatien of
global health leaders.

(For more infomation about the WHO and
WHA, visitvww.who.int/aboyt



http://www.who.int/about

Delegate Roles

As part of the simulation, all participants are 4. You will debate and defend specific global
assigned to one of fodelegate positi@ This health issues in debate, in attempt to have
is designed to reflect the World Heakkembly, your resoltion paperladopted

which is attended not only by WHO Member
States, but also by a range of stakeholders. To
ensure thatyou get the most out of the
experience, it is important to review and
familiarise yourself with the different roles.
Regardless of the role thgbu have been
assigned, all participants will gainbetter
understanding of the operation and policy
making of the WHQCCritical thinking, problem
solving and negotiation skills will be required for,
and developed througall rolesThere are four
main rées:

Non-Governmental Organisation
Representatives IGOs)

NGO Representatives representinierests of
their organisation and work with Member States
(WHO Ambassadors)to approve draft
resolutions. NGOs will be engaged by Media
Representatives (Journalisto help promote

(or discourage) support for mations or policy
position papers.

1. NGOs discuss potential partnerships with
regional blocand can then provide three stamps
of approval.

2. You will then negotiate with Member States
(WHO Ambassaddrdo create policies that
concern your goals their draft resolution. You
can leverage thi your stampsf approval.

Pharmaceutical Representatives

Pharmaceutical companies are important in
global healtlcare as they manage, research and
develop lifsaving medications and vaccinations.

Member State Representatives (WHO
Ambassalors)

1. Representaves collaborate with ambassadors
to provide their (two) stamps of approval whilst

The role of a Member State (WHO Ambassador) advancing hei r companyeés inter

is to represent your C 0 @.Ndu Wil igfl§ence draftresdlugopsttcrepresent

throughout the simulation, especially during your objectives and leveragdigies to protect
regional blocs and plenary. your interests.

1. Member States collaborate with ofMember Media Represerdtives (Journalists)
States toform alliances and write collaime

. The media witkeport the events throughout the
resolution papers.

simul ati ons and shape d
2. You will negotiate with N&overnmental awareness. They work from different angles.
Organisations (NGOs) to obtain stamps of _ ) _
approval to gain morettention for your 1. You will move between different regional blocs
resolution paper. and usediverse modes of communication.

pharmaceutical companies in order to receive diflerent issuesand recent developments. The
funding(stamp of approval) tamplement the media can also plamews stories and create

global health poles of your resolutiqraper. rumours. . ,
Let us know if you have any further questions

about yourole! We will eays be happy to clarify
anything as needed
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NON-COMMUNICABLE
DISEASE?

Non-communicable di seases, often referred
toast | | f eseasesfl eardel t hos e
progress slowly over a long period of time

and cannot be passed from one individual

to another like communicable diseases.

They include cardiovascular disease,
cancer, obesity, diabetes, mental health
liInesses, dementiag road traffic or v iolent
Injuriesand respiratory di seases.



Commercial

Determinants

of Health

Health, but at what cost?

The sale D unhealtly productslike dgarettes,
alcohol, preessed foods and beveragsesa major
contributorto the current NCD epidemic spéng

the globeNot only that, bupublic healtefforts to
control businesses thatgmote unhalthy products
faceenormous oppositiomoim large andpowerful
prdit-driven corporations WHO DirecteGereral
Margaret @anrecognizdt hat , deffort
noncommunicable diseases go against the business
i nterests of power f kol e

Whether it is marketing fast food, sodas, alcohol or context, the combined market capitalisation of the

cigarettes, corporationse a numeér of strategies
to endorsegroducts and choices that are detrimental
to healthThe® strategs are known collectively as
the commerciatleterminants dfiealth (CDH) (2) .
The four maiexample®f CDHare
x Marketingof unhealthyproductso enhance
their desirability and acceptability
X Lobbying toimpede policy barrielike the
introduction of aninmum drinking ages
X Using orporate social responsibdity
strategiego deflect attention and whitewash
tarnished reputations
x Creating ®ensive supply hains, which

five largest tobacco corporations nwre than
US$400 billion and fothe five largest beverage
firms, $600 billion, the latter exceeding the GDP of
al | but the worl(ld.és 20

The annual profits of tobacco industry exté5$35
billion and in the WSalone, profits like these would
not exist without the US$8.9 billion on marketing in
2013 (1) . In contrast, the annual budget of WHO is
approximately US$2.2 billio(l) . Therefag, the
profits at stakefor companies nyabe immense
espeally when compared to the available public
budget to implement health protection and

amplify company influence around the globe Promotion policied).

).



